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The Nexus of Environment and Trade
• Since 2002, the financial volume of international
trade has more than tripled
• The number of Regional Trade Agreements,
aiming to reduce trade barriers, has increased
over the past decades
• The global market for environmental goods and
services is expected to reach US$ 1.9 trillion by
2020
• Exports in environmental goods and services
present developing and developed countries alike
with a growing opportunity

• International markets for certified goods are
expanding as national regulators, private
companies, and consumers increasingly demand
higher environmental and social standards
• The global market for certified organic food and
beverage products reached US$ 72 billion, of
which Europe accounted for 43 per cent of total
retail sales
• 1.2 million ha of certified organic agricultural
land in Africa, which is 0.2 per cent of the total
global organic area

2

What is the Environment and Trade Hub?
UN Environment’s overarching delivery mechanism offering capacity
building and policy advice on sustainable trade
Assists countries in using trade as a vehicle for achieving the SDGs
Offers interdisciplinary services tailored to local needs and
circumstances
Delivers through a network of national, regional, and
international partners
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Objectives

To enhance country
capacity to design and
implement trade policies
that foster
environmental
sustainability and human
well-being

To assist countries in the
realization of trade
opportunities arising
from a transition to a
greener economy

To strengthen the
sustainability aspects of
bilateral and regional
trade and investment
agreements

To realize a shift of trade
practices to more
sustainable patterns
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The Environment and Trade Hub and the SDGs
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Green Economy and Trade Opportunities
Project (GE-TOP):
Trade in Certified Organic Agriculture –
Challenges and Opportunities for South
Africa
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Objectives
• Assess sustainable trade opportunities arising from a shift to organic farming
• Analyze the contribution of organic agriculture as a driver of sustainable trade,
economic growth, meaningful employment creation, and sustainable
production practices
• Assess the challenges and opportunities of sustainability standards and
certification as a means to access international markets with a focus on the EU
• Undertake a trade analysis, identifying and proposing policy and industry
recommendations in order to shape the enabling environment for increased
organic and agro-processing sector investments
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The Agricultural Sector in South Africa
• The agro-industrial sector contributes to approximately 12% to GDP
• The most important factor limiting agricultural production is the availability of
water
• South Africa’s main export products are citrus fruit, grapes, apples, pears,
wine, maize
• Organic production lags behind other African countries, particularly compared
to East Africa
• In 2013, South Africa produced organic agricultural products on 0.04 percent
of all land used for agricultural purposes
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European countries with the highest per capita consumption of organic
products in 2013

South Africa can reap many benefits from the production and export of organic products.
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Recommendations
• Formulate a national strategy conducive to the development of the organic
sector
• Adopt a national organic policy
• Contribute to the capacity building of organic farming cooperatives
• Facilitate the conversion of non-organic farming systems
• Promote the integration and development of organic markets
• Support the development of domestic organic markets
• Establish Organic Agricultural Development Zones
• Consider incentives and support structures
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Next steps
• Build off GE-TOP study and activities under the Partnership for Action on
Green Economy (PAGE) to undertake further work on trade in organic
agriculture, for example by:
• Raising awareness of opportunities deriving from organic agriculture and trade
• Training and capacity building for extension officers, farmers, and “training of trainers”
and at tertiary institutions, agricultural colleges, etc.
• Further research on product-specific export opportunities, market developments and
trends, integrating small-scale farmers into the value chain (including women and
youth)
• Support the adoption of the organic policy at the national-level
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Thank you!
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